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Ozet

Kripto para birimlerinin popiilaritesi ile birlikte dijital yatirim ve 6deme bigimlerinin insanlarin giinliik rutinlere dahil
edilmesine yol agmistir. Nitekim giiniimiizde binlerce kripto para birimi finans piyasalarinda boy gosterirken, her gegen
giin bu birimlerin sayilar1 daha da arttigs ve insanlarin hangi para birimine yatirim yapmalari konusunda se¢im yaparken
zorlandiklari ve kararsiz kalabildikleri goriilmektedir. Durum bu olunca kripto para birimlerinin her biri, onlar: ilk bakista
farklilagtiran ve benzersiz tasarimlara sahip olan logolara ihtiya¢ duymaktadir. Markalarin tiiketiciler tarafindan kolayca
algilanmasini saglayan logolar, markalarin inga ettikleri imajlari en sade bi¢imde yansitan ve temsil eden gorsel
sembollerdir. Bir nevi markanin simasi olan logo; renk, sekil ve yazt tipleri gibi gorsel tasarim unsurlari ile marka
iletisiminde biiyiik bir etkiye sahip oldugu bir gergektir. Kripto para birimlerinin diinya giindeminden hi¢ diismedigi bir
zamanda ozellikle logo gibi gorsel kimlik 6gelerin 6n planda oldugu bir markalagsma siireci gozlemlenebilmektedir. Bu
baglamda kripto para logo tasarimlari, biyiik kitlelerin kripto para birimine karsi sempati duymalari, o para birimine
glivenip glivenmemeleri ve yatirim yapma konusundaki se¢imlerini olumlu yonde etkileyebilmektedir. Bu ¢aligmada
diinyada ilk kripto para iinvanini tagtyan ve giiniimiizde en popiiler kripto para birimi olan Bitcoin’in logo tasarim
unsurlarinin marka iletisimi baglaminda incelenecektir. Bu devirde siradan vatandagin bile yeni bir kripto para birimini
icat etme ve piyasaya hizlica siirme imkanina sahipken, binlerce kripto para biriminin i¢inde dikkat ¢ekebilmek
bakimindan logonun Gnemi yakin gelecekte daha da artacaktir. I¢inde bulundugumuz giivensizlik ortaminda pozitif ve
glivenilir bir imaj olugturmak hi¢ olmadigt kadar 6nemli ve bir o kadar zor hale gelmistir. Bu sebeple bu ¢alisma sadece
mevcut bir popiiler kripto para birimi olan Bitcoin logosunun analizini yapmaya yonelik degil, oniimiizdeki siirete yeni
¢ikacak kripto para logolarini tasarlarken kitleleri olumlu etkilemek adina nelere dikkat edilmesi gerektigine 1tk tutmaya

amaglamaktadir.

Anahtar Kelimeler

Kitle Tletisim, Marka Iletisimi, Kripto Para, Logo, Bitcoin

Abstract

The popularity of cryptocurrencies has led to the inclusion of digital forms of investment and payment into people’s daily
routines. As a matter of fact, while thousands of cryptocurrencies appear in the financial markets today, it is seen that the
number of these units is increasing day by day, and people have difficulties and are undecided when choosing which
currency to invest in. In view of this situation, each of the cryptocurrencies needs logos that differentiate them at first
glance through unique designs. Logos, which enable brands to be easily perceived by consumers, are visual symbols that
reflect and represent the images built by brands in the simplest way. Being some kind of a brand’s face, logos with their
visual design elements such as colors, shapes and fonts have a great impact on brand communication. At a time when
cryptocurrencies never fall from the world’s agenda, a branding process can be observed in which visual identity elements
such as logos are at the forefront. In this context, cryptocurrency logo designs can positively affect the sympathy of large

masses towards cryptocurrency, whether they trust that currency or not, and their choices about investing in it. In this




study, the logo design elements of Bitcoin, which is the first and most popular cryptocurrency in the world, will be
examined in the context of brand communication. In this era, while even the ordinary citizen has the opportunity to
invent a new cryptocurrency and launch it quickly onto the market, the importance of logos will increase in the near
future in terms of attracting attention among thousands of cryptocurrencies. It has become more important and difficult
than ever to create a positive and reliable image in the environment of insecurity we live in. For this reason, this study
aims not only to analyze the Bitcoin logo, which is an existing popular cryptocurrency, but also to shed light on what
should be considered in order to positively affect the masses when designing new cryptocurrency logos to be released in

the upcoming period.
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